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THE BENNIGAN'S STORY

Bennigan’s was established in Atlanta,
Georgia in 1976 by Norman Brinker, the
founder of Steak & Ale. Over forty years later,
Bennigan’s is still the iconic brand loved by all
and is re-establishing itself as the leader in
casual dining. Committed to the welcoming,
friendly and festive spirit of Irish Hospitality,
Bennigan’s offers more generous pours and
portions and goes above and beyond the call
of duty to deliver Legendary experiences to
every guest, every meal, every day.



BENNIGAN’S RENAISSANCE

BLEEDING GREEN 25/8

PAUL MANGIAMELE

PROUD CEO OF AN ICONIC BRAND




WHY BENNIGAN’S? § venee rosgers
* Need y'all's Monte Cristo in my life again. Come back to

Katy, Texas

Like - Reply - 25w . 4

Q David Floyd
° ® " Come back to Bay County Florida but dont build in
|C0n Ic Bra nd WIth Pe nt-u p De ma nd Panama City build one in Panama City Beach.

Like - Reply - 25w ‘ 2

> 1 Reply

Rusty Kutz

Pensacola needs you! Nice location on davis hwy in
from of a large shoping center is available! Please
come back @bennigans!

Like - Reply - 25w ’ s

2 »

’  Denise Chin
=" Please come back to Northern Virginia. There are no

Bennigan's. I'm craving your Monte Cristo.
Like - Reply - 4w - Edited

v

+ 2 Replies

P
é% Enid Costanzo

Please come back to Austin

Like - Reply - 4w




WHY BENNIGAN’S?

New Prototype
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WHY BENNIGAN’S?

Private Ownership

Legendary Restaurant Brands, LLC owns 100%
of Bennigan'’s, Steak and Ale and Bennigan’s On
The Fly. With no outside influence, the
company can focus on driving value and
experience while offering franchisees flexibility,
which many public companies are unable to
do. We respect our franchisees’ investment as
we, too, have made a significant investment in
the ownership of the brands.




Signature and Trademarked Menu Items

g 74l The World-Famous Monte Cristo, Death By Chocolate™,
Long Ireland Iced Tea and all of our signature items
continue to surprise and delight guests. We constantly
strive for bold, new, made from scratch menu items that
drive volume and increase traffic counts.



WHY BENNIGAN’S?

* We are proud members of the Vet Fran
Military Program as well as Diversity Fran.

* Giving Back/ B Involved Programs

* Senior V.I.P Program

GIVING BACK
THE GREEN

Join us for B-Involved Night at Bennigan’s!

Present this flver to your Bennigan’s
ser
Wednesday

Thursday October |
“zZf GIVING BACK
Main Stree
Help Support Main TO THOSE WHO SERVE OUR COMMUNITY

enjoy great foo Present this card and receive 15% off your food purchase.

Not valid on alcoholic beverages or in conjunction with any other special offer. Tax and tip not

we'll sed included. Proof of ID may be requested. Disce 7 it offered for the card holder only. Valid at the
(don’t forget t¢ Bennigan's location listed below. ©2017 Legendary Restaurant Brands, LLC. bennigans.com
Manager Signature:

000

1234 Somewhere Ave, Suite #102 | San Francisco, CA 85014

Expices September 23, 2013

bennigans.com

RAISE A GLASS
TO Y()U R HE l{()

SENIOR VI.P

PRESENT THIS CARD AND RECEIVE
10% OFF YOUR FOOD PURCHASE
Not valid on alcobolic béverages or in conjunction with any other special offer. Tax and tip
not included. Must be at least 65 years of age to receive this discount. Proof of age may
be requested. Discount offerad for the can ! older only. Valid at the Bennigan's location
listed below. ©2017 Legendary Rescaurant Brands, LLC bennigans.com
Managar Sugnature:

N —
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LIVING THE AMERICAN DREAM/I

¥ With the deep and strong emotional
connections to Bennigan’s, there is built-
in demand for their signature menu
items, and friendly Irish hospitality. As
soon as we opened our doors, we had
outstanding sales from day one making it
a can’t miss combination for compelling
returns on investment. 99

David Cutbirth
Franchise Partner in Texas

e® | tell friends all the time: If you're
interested in going into the restaurant
business, take a good long look at
Bennigan’s. They don't call it The
American Legend for nothing. 9

Subhir Patel
Franchise Partner in Texas

®® The ownership at Bennigan’s is
passionate, energized and forward
thinking. Their new prototype, made-
from-scratch menu and operational
support is impressive and very
comforting for someone who has never
been in the restaurant business
before. 99

Franco Carapellotti
Franchise Partner in Ohio




BRAND ESSENCE
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» You’ re with friends

.
Feel at home

THE AMERICAN LEGEND

EST. 1976

Generous Portions
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CORE MENU




CORE MENU

SRE WITH FRIgN,

FANIGANSS

THE AMERICAN LEGEND

ON THE FLY
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BEVERAGE PROGRAM

V.
Experiential Delivery

Single Price Structure fe
| o

am B

Bennigan’s is known for creative and innovative beverages.
Our beverage program is on trend, simple to execute and
enhances our guests’ experience.

o ==y
Easy to Execute

s 9 - B '
Signature Drinks
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BENNIGAN’S IN THE NEWS
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Bennigan's restaurant coming to Mandan

Bennigans Franchise Opening in Mandan

e

©On The Phone With:
Gwen Mangiamele

Calling From:
Minneapolis
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EXPANDING REACH
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BEXNIGANgG

BN ON THE FLYE

Bennigan’s Nontraditional
Foodservice Options




NIGANg

BENON THE FLYRE

POLISHED FAST CASUAL VIRTUAL RESTAURANTS LICENSING TRADEMARKED

RESTAURANTS AND SIGNATURE MENU
ITEMS




POLISHED FAST CASUAL RESTAURANT MODEL

CUSTOMIZED DESIGN

SPACE REQUIREMENTS




IDEAL FOR ’
\! W ‘!'\ * Second Gen ’n

POLISHED FAST CASUAL RESTAURANT MODEL

SEATING

e Adaptable to common areas or
dedicated seating

* Seating will depend on square footage
of location

. N

Space
* |In-Line Retail Space or
Strip Malls .
* Hotels
* Airports
* Colleges & Universities
Golf Clubs




POLISHED FAST CASUAL RESTAURANT MODEL
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WHY CONSIDER VIRTUAL RESTAURANT?

Online Ordering is here to stay

* Virtual Restaurants are sweeping the
nation and the industry is set to grow
from $35 billion in 2020 to $365 billion
by 2030

* With younger generations such as
Millennials and Gen Zers leading the -
charge, the virtual kitchen restaurant
concept is a growing industry

* Virtual Restaurants are not just bursting
on the scene in U.S.; they are cropping up
in China, India, Japan, South Korea,
Indonesia and now Latin America

* Online Ordering has grown 300% faster than
dine-in revenues every year over the last 5
years

L
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BENEFITS OF VIRTUAL VERSUS
TRADITIONAL RESTAURANTS

Virtual Restaurants can be part of a blended
development/investment strategy of diversification to
include a traditional full service Bennigan’s
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LICENSE BENNIGAN'’S SIGNATURE MENU ITEMS

&2 .

Bennigan’s craveable menu items are well known and there is already built-in demand resulting
in maximum sales and unit level profitability. Bennigan’s menu variety means there is something
for everyone!




EGRE_EIt(lw LEAF 3 '"-EMENU

SOUPS & SMALL SALADS

| , Panhandle Clam Chowder

Creamy combination of cherry stone
. & . clams, carrots, onions, celery, sweet
T y
- { kv/. < corn and fresh herbs. Served with
™ buttery crackers for topping.
-
;A .
: Creamy Tomato Basil
Creamy tomato basil bisque. Served
with house made croutons.

Tuscan ltalian Wedding '.,‘ -

Chicken broth, slow cooked Italian
sausage meatballs, endive, carrots,
cabbage, fresh Italian herbs, acini de
pepe pasta and spinach. Topped with
fresh grated Parmesan cheese.

SANDWICHES & W

Served with one choice of side.

Green Leaf Basil & Fig
Fresh Basil Leaves, goat cheese,
sliced fig, thin green apple slices
and sweet bourbon vinaigrette.
Served on a soft chabatta Roll.

The Prime Rib Sand

Thinly shaved juicy prime Rib,
layered high on a soft French ro|
Served with a side of hosemadd
horseradish sauce and Prime Ril
Au Jus.

Double Layered
Chipotle BLT

wo layers of crispy pepper

Soup of the day

Soup of the day Served with buttery
crackers or housemade croutons.

Green Leaf Hose Salad

Iceberg and Romaine lettuce,
sliced cucumber, diced tomatoes,
Colby and Monterrey Jack cheese
mix and housemade croutons.
Served with Blue Cheese dressing.

Small Caesar

Romaine Lettuce, House-made
Caesar dressing and fresh grated
parmessan cheese. Served with
house-made croutons.

Now featuring Bennigan's ™
Signature Turkey O'Toole
Sandwich!

Thinly sliced turkey breast,

4 Swiss cheese and Bennigan's
signature Smokey Honey Dijon
dressing. Served on a warm soft
pretzel roll.

Baja Chicken Poblano
& Avocado Wrap

Thinly sliced grilled chicken
breasts, pepper jack cheese,
arugula and house-made
Poblano lime crema. Wrappeg
a warm spinach tortilla she

ADD BENNIGAN’S SIGNATURE MENU ITEMS TO YOUR MENU

EGRE_E:\’;e ear] THE MENU

SOUPS & SMALL SALADS

P , Panhandle Clam Chowder

Creamy combination of cherry stone
T, clams, carrots, onions, celery, sweet
= Ai M"_ < corn and fresh hef-rbs, Served with
ATy buttery crackers for topping.
) ol N ~ ) PpPIng )
“  Creamy Tomato Basil

Creamy tomato basil bisque. Served
with house made croutons.

Tuscan ltalian Wedding

Chicken broth, slow cog

sausage meatball e, carrots,
cabbage, fresh M herbs, acini de
pepe pastad@®spinach. Topped with
fresh ¢ armesan cheese.

Soup of the day

Soup of the day served with buttery
crackers or housemade croutons.

Green Leaf Hose Salad

Iceberg and Romaine lettuce,
sliced cucumber, diced tomatoes,
Colby and Monterrey Jack cheese
mix and housemade croutons.
Served with Blue Cheese dressing.

ice, House-made
and fresh grated
h

house-made croutd

We have partnered up with Bennigan’s® restaurants to bring you
some of your favorite items from this iconic brand!

Bennigan’s®* World Bennigan's®
Famous Monte Cristo  Turkey OToole™

Honey wheat bread layered with
tender ham, roasted turkey, Swiss

g Smokey Honey Dijon and American cheeses.
grved on a warm soft Batter-dipped, gently fried and
coated with powdered sugar.
Served with red raspberry
preserves for dipping.

Bennigan's®
Death By Chocolater

Bennigan's original recipe of,
chocolate ice cream, almo
mini-marshmallows, chc
fudge sauce and Twi Yookie
Bars, on a crumb/g eo™
2 Bvered in a
3 . Pour on a side of
Blate topping. It's killer!
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DUBUQUE, IOWA HOLIDAY INN
River Rock Kitchen and Tap with Bennigan’s Menu Items
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River Rock & Bennigan's On the Fly Menu Items!
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Carry -Out Delivery

H B CHIPS ) INON THE FLYm

Order Carry-Out Delivery Through UberEats
Stk o | odercayou |



ADDITIONAL MENU SUPPORT e

Home Own A Bennigan's Own A Steak And Ale Locations v Legendary Insights About Us v Join Our E-Club Contact Us

BE—‘ NIG.A! :NS View Menu Find A Location Shop Now Connect With Us ’

Bennigans.com
To Go Menu
Kids Menu
Catering Menu
On-line Ordering
Mobile App

Third Party Delivery

N S o reees
(4
e

Each Rem serves 6 to & people

Crowd Pleasers™

CATERING

Legendary Experiences. Delivered Daily.

Chips and Salsa
A towld of 0ur tort e chips with sebie ¢

Salads
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Homestyle French Fries
Sweet Potato Fries
Roarted Gartic Mashes Potatoes

Please call ahead with your|
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FRANCHISE SUPPORT

Public Relations

Neighborhood Marketing Program
Social Media Initiatives

National & Local Promotions
Brand Strategy

Mobile App

Online Ordering

Marketing Services Center Website
Beverage Program

Bennigans.com

Creative Services

Email Marketing

S k=) N _ Ty
\."s"‘- :7 .?

Select Order Pick up at restaurant
and add to cart and e poy

MARKETING CALENDAR
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CURRENT & UPCOMING
PROMOTIONS

Zaced

Click Here

to Visit the

Facebook
Dashboard

FACEBOOK

PURCHASE $50 IN GIFT
CARDS, AND RECEIVEA_



RECOGNITION
PIN PROGRAM

BEVERAGE INCENT

MANAGER INF
PACK

FRANCHISE SUPPORT

New Store Opening Consultant Team
Franchisee and Management Constant
Communication

Shared Best Practices Among Leaders
Operational Materials and Templates
Menu Innovation

Pin Recognition Program

Dessert Tray Program

National Incentive Contests

Financial Toolbox

P&L Reviews

QSC Audits



FRANCHISE SUPPORT e

SUPPLY CHAIN AND LOGISTICS
* Real Estate, Construction and Design ®
Consultation S\/ SCO

* Development Administration

e Supplier Partner Management 7/
* Sourcing and Contracting ‘W%
e Distribution Management
* Cost of Goods Reviews
ANCR

* Entegra Group Purchasing Partnership
* NCR Aloha Support

 Menu Product Mix Analysis

e RX Music Partnership




FRANCHISE SUPPORT

TRAINING

* Manager Training Program

* New Store Opening Training Program

* Training Materials and Guides For All
Positions (English and Spanish)

e LRB University — Online Training
Modules, Materials and Evaluations

 Comprehensive In-store Training
Program

* Train The Trainer Program

* Training Coordinator Program

* Training Webinars and Live Skype
Training
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FULL SERVICE NEW PROTOTYPE
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AMWAJ, BAHRAIN




MONAHANS, TX




I STEUBENVILLE, OH




VERACRUZ, MEXICO




AL WAKRAH SOUQ, QATAR




BENNIGAN'’S PAKISTAN \
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FULL SERVICE FINANCIAL OVERVIEW

Bennigan’s now features one of the
most economical casual dining
opportunities available today. With
a low cost of entry and a value-
engineered proposition maximizing
return on investment, Bennigan’s is
well positioned to recruit new
franchisees and support them in
ways where other franchisors are
limited.




FULL SERVICE FRANCHISING OVERVIEW

Bennigan’s Business Model:

* A proven franchising model with 40+ years of history and
success

* Financial resources provided for all Franchisees

* Incremental revenue building initiatives — Catering, Take-
Out and Delivery

* Powerful value proposition — generous portions, value
priced

e Continuous menu ideation and innovation

* Brand appeal expands to multiple generations
e Compelling unit economics

<[
1976 — 2016




BENNIGAN’S ON THE FLY
FRANCHISE FEES/INVESTMENT

Franchise Fee $25,000-S50,000
Royalty 3%-5%
Marketing Fee 1%

Overall Investment varies based on Bennigan’s On The Fly
Concept (Polished Casual, Virtual Kitchen or Licensing) and
Square Footage




FOR MORE INFORMATION

Please Contact:

Gwen Mangiamele
Managing Director
Legendary Restaurant Brands, LLC
gmangiamele@Irblic.com

952-237-6425




